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around the world.

FutureBrand UXUS
Shimano Experience Centre
Valkenburg, Netherlands

Design studio FutureBrand
UXUS has created the Shimano
Experience Centre in Valkenburg,
the Netherlands. It is a hub
for fishing, cycling and rowing
enthusiasts and combines the
excitement of open-air sports with
the latest in virtual technology,
creating an immersive outdoorindoor area. The new store has
been developed to serve as an
educational community space for
outdoor enthusiasts.
The space has three key
functions; a social hub, a learning
space and an experiential product
showroom. This concept has been
created in response to changing
consumer shopping habits.
In-store there are two key
audiences, the microadverturist;
an outdoor explorer who regularly
takes part in sporting activities
and is eager to learn new skills,
and the recreational specialist; an
amateur professional with a defined
expertise and keen enthusiasm. In
order to cater to these two groups,
FutureBrand UXUS used zoning
techniques to divide the store
between the communal spaces and
the product experience.
In order to create a social
atmosphere, FutureBrand UXUS
designed the Shimano welcome
lounge, ‘Shimano Go’ and a
workshop area, providing customers
with a designated place to gather
and get to know each other whilst
learning about the history of the
brand. The Shimano welcome
lounge screens live sport and
iconic films about cycling, rowing
and fishing. FutureBrand UXUS
incorporated an interactive screen
into the ‘Shimano Go’ area with a
map planning feature, so users can
save the locations of their favourite
fishing spots and sync them to their
Fish Shimano app.
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In other areas of the store,
consumers can engage in their
particular hobby by using the display
screens. In the biking area the
user can cycle with the sensation
of training outdoors. FutureBrand
UXUS has also created different
experiential points for consumers so
they can engage with the different
components of a Shimano bike –
from the gears to the pedals.
For fishing enthusiasts,
customers can trial a wide range
of fishing equipment using screens
throughout the store. As well as a
spacious and interactive display
area, there is the option to test
different lines and simulate a
fishing journey.
For customers interested in
rowing, the centre offers a rowing
simulator where customers have the
opportunity to race. Rowing is an
instrumental part of the Shimano
message, and so FutureBrand
UXUS ensured that this focus was
incorporated into its zoning strategy
for the space.
FutureBrand UXUS approached
the design of this centre by fusing
elements of the natural world
with the latest technological
advancements. A minimal colour
palette of white, grey and Shimano’s

signature blue opens the space
and creates the perfect platform to
highlight the latest product ranges.
FutureBrand UXUS also selected
a limited number of materials,
opting for concrete and plywood
to create a clean atmosphere that
is both connected with nature and
with technology.

Images courtesy of
FutureBrand UXUS.
Photography
©
Peter Tijhuis.

FutureBrand UXUS
+44 (0)207 067 0010
www.futurebranduxus.com

www.a1retailmagazine.com

